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Outreach Toolkit 

• Review of Outreach Toolkit 
Online Resource 

• Marketing Basics 
• Developing your Own Plan 



Background 
• Work of an Advisory Board  

• Created to help districts:  
– Promote their school nutrition programs 
– Improve perception of school meals 
– Increase participation 

• Resources from a variety of sources 

 



Marketing Audiences 
• Students  

 

• Nutrition Service Staff 

 

• Parents 

 

• Teachers/Administrators 

 

• Community 

 



Outreach Toolkit Web site 









Purpose of Marketing 

* Engage Customers 
 

* Generate Sales 
 

* Showcase Benefits 
 



5 ps of marketing 

* Product 
 
* Price 
 
* Place 
 
* Promotion 
 
* People 
 



Product 

* Products Satisfy a Need 
 
* People Buy Benefits 
 



Price   
* Actual Price 
 
* Discounts 
 
* Value 
 



Place   

* Distribution 
 
* Visibility 
 
* Timing 
 



Promotion  
* Brand Awareness 
 
* Public Relation 
 
* Reputation Management 
 



People 
* Market to the Audience 
 
* Build Relationships 
 
* Perception Adds Value 
 
* Responsiveness 
 





Outreach Plan Could . . . 

* Share What is Already Being Done 
Well  
 
* Serve as a Tool for Improvement 
 



Identify And Prioritize Needs  

* What do You Need/Want? 
 
* What Resources Do You Have      
Available? 
 
* Outreach Toolkit Website 
 



No One Can Tell Your Story Like 
You 

* Commitment 
 
* Passion 
 
* Hard Work 
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