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LESSONS TO LEARN

Identify
advantages of
promoting your
program and
commodity
meals

Compare and contrast
marketing tools from
menu signs to Social

Media.
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School-Nutrition Association

Develop a

marketing plan
using a template
for targeted meal
promotions.

You MUST show and tell yaur customers
what your program is to change their .

assumptions!
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School Nutrition Association

We aren’t competing with other
restaurants for our customer’s
business....




However...

alifornia

School Nutrition Association

We are
competing

with MOM

(or DAD... or
caregivers at home)



Why should | promote my alifornia
School Nutrition Association
meals?

Increase consumption of healthy foods
Make sure new recipes succeed
Bring excitement to the kitchen and to the cafeteria
Change the perspective of your program!
wins the day!




Innovation with USDA Foods- make the most of
your marketing with multiple recipes with your
featured ingredient!




$0.90

$0.80

$0.70

$0.60

$0.50

$0.40

$0.30

$0.20

$0.10

$0.00

@omio

Why ShOUId I promOte School-NutritionAssociatlli.o/n
meals that use USDA Foods?

Pizza - NOI

.

Fish Sticks - Direct

i Cost per serving
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Oven-Roasted Chicken with @omio
WILD BLUEBERRY Dipping School Nutrition Association
Sauce




How Do You Market Your Program?
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School Nutrition Association

Col B
TFat 10016
SFa THG
Chol 536 Mg
Sedm 909,00 Mp
n ey [ G #
s 160 FF [aeegne J::L TFat 16RME
Gt P Ly LK% Lot Frsge Frt SFa 5TG
W FF Chas Rt ey et HL
RIAin R - Chol 477 Mg
[ Sodm 106058 Mg
C 6
TFat 1TE3G
St SFat 550
L 15 Lo Chal 505 Mg
Tl FF Chocomte Sodm 108034 My
Cal B3
TFit 118G
i‘d:f_:'r::!r: SFe 646
iy Chl 437 Mg
== Sedm 113547 Mg
s SPACHETT AMD WEAT Fen st i g el
Fragh ¥ ] fresa tand e ru ez
::g.:‘ ROLLS EAT - mu“.:f:m'ﬂ,"lf TFat 11836
Faech e e Fiegh Frat ar, it o abilty 1Tyt biievt LFx 558G
ﬁ?._“‘l: _\:',m'::': :;f:':: ,wmbarsu:u_;rn'::;.ru Chl 528y
A FF Lot L T Lo Wk FF Chocoie MERSISEIR VOSSR loadm 10079 Mg

ocitiCag

Lincoln Elementary

Food “Fias_ Fegengn June 2018
3 ~] N 30 N N
Memoraal Duy EEQ Pulled Pork. | E.-IFI'H'ﬂ Tousst Taos Dippers |
s Gichoa®™ Sandwict Draeiet Chesepi Pzt

o
Tamps Coef Exod w' ik

"~ S ST A
s | Chetse e

‘with 3l meals daily. Milk only 3.50.

Ci‘-’:': el et

AT WG S o P AN,

Frutt, Vieggie, & Low Fat Milk available |

i AR H W gl OPPOT Ry PR




alifornia

Menus are a great tool....
But what about more on trend marketing
strategies?

Settings

F :
Lls

@5  Windham Raymond
o] School Nutrition
Program

School Nutrition Association
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‘ ﬂ MSAD 6 School Nutrition
‘ Movember 27, 2018 3

| Romaine Lettuce - If you chould have any romaine lettuce at home, it is

| advised to throw out. in our school kitchens, We have removed ail of our

" romaine and will be jooking to fill our salad bars with fresh veggoies, beans
| and fruit choices.

LLink to FDA recoim mendations.

hitps:/wWww. fda.gov/... lRecallsDutbr ...‘Guabreaks.fucmﬁiﬁaaﬁ_ntm_..
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School-Nutrition Association

Twitter

- Windham Raymond Schoal Mutrition Pragram @LunchaKidsRSU14 - gh

it's International #WafflaDay & the perfact day for our hand breaded Chicken
Tenders recipe to be the featured recipe of the day on @er 10oirecipes today!
Vit out! & Tealthy FoodFuelsHungryMinds #NationalNutritionMonth

frealschoolfood @JeanneRailly15

i

*WAFFLEDAY .
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School Nutrition Association

e .

‘ acr:cum @daweccuntyschnolnutntmn beautlfui #salad cups + unﬁsrstandlng
#learningconnection @ncpublicschools @ncschoolmeals @Fruits _Veggies

F‘ cooD
‘ NUTRITION

AND
} LEARNING
N GO HAND

IN HAND!




Twitter

494 624 445

1
: Promotions gdit Profile

RrRSU14 School Nutrition Program

228 Windham Center Rd, Windham, waine
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Time For A Marketing Plan (/oo

School Nutrition Association

*Engage your customers/students
- Marketing Messages
*Announcements
- Multiple Platforms
*Taste Testing & Feedback
*Acknowledgment & Gratitude
*Metrics




alifornia R’

School Nutrition Association

Engage Your Customers!

* Who is your customer?
What platform are they on?

* How can you build their
curiosity to get their
attention?




Marketing Messages olifornio

School Nutrition Association

BIG reasons to promote TINY berries

=Big Blue Fun in a tiny package
=Big Bold Flavor for such a little berry
=Big Impressions for customers
=Big Win for environmentally

concerned students




A n n O u n c e m e nt S ! School’Nutrition Association

* School’s Morning
Announcements

* Talk about today and
tomorrow

* Plan for the new item

e “You don’t want to miss
this!”

e Social Media platforms
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A n n O u n C e m e nts %hool Nutrition Association

New this week in the cafeteria - We are going Wild!
Come guess what it could be. But don’t turn blue with
disappointment if it stays a mystery!

Can you guess what new menu item our chefs have been
creating? The mixer was humming, the pans were
sizzling hot and the food was smelling fabulous as our
staff were perfecting today’s new recipe.
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TW e e t s School Nutrition Association

New this week in the cafeteria - We are going Wild!
Come guess what it could be. But don’t turn blue with
disappointment if it stays a mystery! 155¢

New this week in the cafeteria - We are going Wild!
Guess what it could be. But don’t turn blue with
disappointment if it stays a mystery! 740c
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Why should | promote my alifornia
School Nutrition Association
meals?

WAY
THROUGH
INEE
ALPHABET

FRUITS & VEGGIES
AS=~
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The WILD ONES éo
are coming!! ,'

Try Our New |
Menu ltems Soon! //

for the Witimate Wild Superruit
10,000 years in the making..-
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Taste Testing & Feedback Gﬁormo ”
In the Café, on the line, at a station o. 8choolNutrmonAssocnatmn

in the classroom
* Measure (3 emoji trays)
* Feedback — Collect their comments

* Pay attention to what they say and their
reactions

* Show your customers you heard what they
said!

* “We changed this for you!”
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Acknowledgement & Gratitude

* Across all
channels

e Announce-
ments

* Signs

For Maore

or More Intenss Bluebg
. Fi
X the Antioxidants of Eagulzrn:::bqur:hs
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Metrics

Key Performance Indicators

* Total Days for promotion

* Number of taste tests made available
*  Number of new menu items served

* Change in meal counts on test days

e Vote tallies of customers

e Comments from students, teachers &

kitchen staff




Test Time!

Blank Templates/Group

Pick your product of the month
Write a school announcement
Create a tweet (140 characters)
Create a Meme

Bonus — Write an Acknowledgement

% d

That's a berry good boy
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(@ifomio :

School Nutrition Association

AWARDS!!
* First Group Done — All Bonus Answers < /\ >
needed! /\ IR
* Best Announcement <
. )y d
Best Tweet | A
* Best Meme <R
= ° Grand prize for our MARKETING \/\\
GENIUSES!!!




Pick a USDA FOOD School Nutrition Association
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Scht.)El Nutrition Association

Create An Announcemen

New this week in the cafeteria - We are going Wild!
Come guess what it could be. But don’t turn blue with
disappointment if it stays a mystery!

Can you guess what new menu item our chefs have been
creating? The mixer was humming, the pans were
sizzling hot and the food was smelling fabulous as our
staff were perfecting this recipe.
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c re a te a Twe Et S.chool‘Nutrition Association

New this week in the cafeteria - We are going Wild!
Come guess what it could be. But don’t turn blue with
disappointment if it stays a mystery! 155¢

New this week in the cafeteria - We are going Wild!

Guess what it could be. But don’t turn blue with
disappointment if it stays a mystery! 140c

sl



@ornio |

C re ate ad M eme Sehou Natrition Assaciatian

They said I'd like it — They said I’d never make it to
Wild Blueberries are so tasty! Alaska — Well, Alaska came to
me on today’s menu! 31%%
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School Nutrition Association

AWARDS!!
* First Group Done — All Bonus Answers < /\ >
needed! /\ IR
* Best Announcement <
. )y d
Best Tweet | A
* Best Meme <R
= ° Grand prize for our MARKETING \/\\

GENIUS’!!!




School Nutrition Association

GO WILD Marketing Your USDA FOODS!!

Key Area 4

4110 - Strategic & Marketing Plans
@W.ildBberries

#WildBB4Schools

FB = @Wild Blueberries

wildblueberries.com/school-food-service
Contact: Ronald Adams- radams@wildblueberries.com
Booth 305

sl


mailto:radams@wildblueberries.com
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